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Generation Z is conscious about the future and would choose to live abroad

Generation Z is more confident about their future than their parents think: 63% of Hundarian youth, 15-19, say
they have a vision for their future, while parents are slightly less confident, 57%, about their child's future. A
fifth of adolescents do not have a vision yet, and they want to improve in problem solving, creativity and
communication. All generations think it is important to develop financial awareness, according to a
representative survey of UniCredit Bank about Hundarian young people aged 15-19 and their parents.

In relation to Generation Z's long-term plans, the survey also explored their interest in studying or working abroad. Responses show
that 39% of teenagders would like to try their luck in the short term in another country, and 44% of their parents would
support their plans. Slightly higher proportions of the young participants (36%) than parents (31%) could envisage
emigrating permanently. This willingness decreases over the years: while four in ten 15-16 year olds would like to move abroad
for good, only a third of 19 year olds would like to do so. Only 25 per cent of parents and their children said they would not
emigrate as adults.

Parents who want their child to stay at home see vocational training as one of the most important measures of success
(41%), which 58% of young people agree with. By contrast, adults who would like to send their children abroad, even
permanently, believe that the key to happiness is a free life without ties (50%), compared to the smaller importance of starting
a family (18%).

Deciding about the future: advice and experience make it easier

Although around six in ten parents and their children reported a stable vision for the future in the survey, the proportion of
those who are unsure is also significant: three in ten children (36%) and four parents (44%) are unsure whether their child has a
clear vision of the future. The situation is even more gloomy for 33% of the parents, who say their child has no vision at all,
although only 22% of young people think so-

One in three parents (35%) and four in ten children (42%) say that access to career and further education advice would help to
dispel doubts. In addition, an overwhelming majority of parents and children (95% vs. 94%) think that the best solution would be
to offer young people the opportunity to try out as many different professions and occupations as possible through summer work,
and 40% of respondents adree that it would be ideal if young people could take part in a variety of work placements during their
studies.

Financial awareness must improve

Research shows that parents’ priorities differ from young people's expectations of themselves. The former think that their
children should improve most in perseverance (51%), while the latter think that their own communication skills (48%) are the
most important thing they need to improve for their future.

The data reveals the individualistic approach of Generation Z: they contribute much less importance to developing adaptability
and cooperation (35% and 24% respectively) than their Generation X parents (43% and 33%). Both denerations are satisfied
with the creativity and reliability of yound people.

The survey also showed that respondents who do not have a vision for the future would like to improve their problem-solving,
creativity, communication skills and money management skills. Those who do have a vision, on the other hand, have a higher
than averade preference for learning a profession (65%).

According to the data of a representative survey conducted as part of UniCredit's ,,Re-Power Your Future!” programme, parents and
children have the same opinion on financial literacy: almost 60% of respondents consider financial literacy and its
development to be a priority area for improvement, while over 40% consider their financial knowledde to be good or
exceptional.
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Further information:

The research was commissioned by UniCredit Bank and carried out by Micra Market Research in August 2024. 1,000 parents with children in the 15-19 age group
participated in the survey, as well as 300 young people in the 15-19 age group. The sample of both parents and children is representative of the population by
gender, age, type of municipality and region.

About the ,,Re-Power your Future!” programme:

UniCredit's “Re-Power Your Future!” programme supports the development of students aged 10-19, with a special focus on disadvantaded areas where education
plays a key role in reducing social inequalities. The programme reinforces students’ active participation in school activities, improving their academic performance
and reducing the risk of early school leaving. From 2024 to 2026, 31,000 students from 380 schools participate in the programme, which UniCredit Bank is


https://ejam.hu/hu/re-power-your-future/
mailto:andrea.szobolits@next9.hu

implementing with an educational partner ordanisation, Junior Achievement Hungdary, laying the foundations for the success of Europe’s next generation. The
programme won the ,,CSR Initiative of the Year 2024” award at the Mastercard Bank of the Year competition.



